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Zipcar and Ford Motor Company Launch Communities with Drive

Program

National contest seeks non-profits that are profoundly impacting their communities for
chance at $200,000 in cash and Zipcar credit

BOSTON - April 15, 2014 — Zipcar, Inc. today announced the launch of the “Communities with
Drive” program, sponsored by Zipcar and Ford Motor Company. Communities with Drive is a
national contest to seek and reward organizations that are having a profound impact on the
communities in which they operate.

Now through Monday, June 30, 501(c)(3) non-profit organizations are encouraged to visit
www.zipcar.com/communitieswithdrive for details on the contest and how to enter for the

chance to win the grand prize of $50,000 cash and $15,450 in Zipcar credit. The Communities
with Drive program asks candidates to tell Zipcar who they are, what they do and the impact
they have. Zipcar also wants to know how having “wheels when you want them” would
improve their ability to deliver on their mission.

“Communities with Drive is our way of recognizing and rewarding local organizations doing their
part to make cities better places to live,” says Zipcar President, Kaye Ceille. “With Ford’s support,
we’re looking forward to seeing the great work being done in cities across the country, and
helping these organizations better fulfill their mission.”

Zipcar will announce up to 25 finalists in June. The public will vote to determine the grand prize
winner among these finalists. Communities with Drive will award a total of $200,000 in cash and
Zipcar credit to the outstanding selected finalists. The Grand Prize winner will receive $50,000 in
cash, as well as $15,450 in Zipcar credit to support their organization’s needs. Three runner-ups

will receive $7,000 in cash and $8,100 in Zipcar credit. Additionally, all finalists will receive at least

$2,000 in cash as well as $2,250 in Zipcar credit.

“We at Ford are excited to see a relationship that started with the Ford Focus and Escape
continue to expand the future of transportation and improve communities across the country,”
said Jim Farley, Executive Vice President of Global Marketing, Sales and Service and Lincoln.
“Through this new program we can empower more organizations to meet their goals while
helping Ford and Zipcar reduce congestion in the cities and local communities they support.”


http://www.zipcar.com/communitieswithdrive�

Ford and Zipcar’s partnership took off in 2011 when Ford became the largest vehicle provider in
Zipcar’s University program, introducing a new generation of drivers to fuel-efficient vehicles
including the Ford Focus and Escape.

More information on Communities with Drive, including official rules is available online at
www.zipcar.com/communitieswithdrive or follow along on Twitter at @Zipcar.

About Zipcar

Zipcar, the world's leading car sharing network, has operations in urban areas and college
campuses throughout the United States, Canada, the United Kingdom, Spain and Austria. Zipcar
offers more than 30 makes and models of self-service vehicles by the hour or day to residents
and businesses looking for smart, simple and convenient solutions to their urban and campus
transportation needs. Zipcar is a subsidiary of Avis Budget Group, Inc. (Nasdaq: CAR), a leading
global provider of vehicle rental services. More information is available at www.zipcar.com.

About Ford Motor Company

Ford Motor Company, a global automotive industry leader based in Dearborn, Mich.,

manufactures or distributes automobiles across six continents. With about 181,000 employees
and 65 plants worldwide, the company’s automotive brands include Ford and Lincoln. The
company provides financial services through Ford Motor Credit Company. For more information
regarding Ford and its products worldwide, please visit corporate.ford.com.
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